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What is Artificial Intelligence? 

Artificial Intelligence is the science of making machines solve problems or perform tasks that imitate intelligent human behavior. 
The term AI refers to a collection of technologies, including machine learning, deep learning, and natural language processing,  
to name a few. 

Today’s numerous AI applications for marketing can be categorized two ways: advisory AI and autonomous AI.

• Advisory AI provides people with information to make better decisions. Everyday use cases of advisory AI include route
optimization by Google Maps or product recommendations from Amazon. Using advisory AI technologies such as predictive
analytics, sentiment analysis, and customer insights, enable marketers to create personalized and relevant campaigns.

• Autonomous AI goes several steps further than advisory AI, by executing the recommended action without any human
involvement. Notable examples of autonomous AI include the self-driving car, or in the case of marketing, programmatic
advertising, lead engagement, and even content generation and curation.

AI and Marketing

Marketers are quickly adopting both advisory and autonomous AI, putting it to work across a variety of functions to:

• Create personalized campaigns and content to better engage audiences

• Facilitate the buyer journey with relevant, timely, and customized information

• Automate lead engagement and qualification to drive sales efficiency

According to Salesforce’s Fourth Annual State of Marketing1 report, marketing has embraced the artificial intelligence (AI) revolution, 
with more than 50% of marketing leaders already using AI and nearly 75% using it for product recommendations and predictive 
lead scoring. In addition, the report states that efficiencies driven by AI in CRM will increase global revenues by $1.1 trillion and 
ultimately lead to more than 800,000 net-new jobs, surpassing those lost to automation.

This e-book examines eight key areas where AI significantly impacts the way marketers work and enables them to leverage mass 
amounts of data to automate specific tasks, improve the customer experience, and ultimately yield more profit from revenues.

Introduction
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Conversica - in a nut shell
 Conversational AI Sales Assistant which works in the the area of lead management

 Carries out two way conversation via email with sales lead prospects

 It's job is to connect businesses with interested buyers when sales teams have failed or given up

 Conversica will never let a lead fall through the cracks

 Conversica measures it's own performance, the sales team and your lead quality - using advanced analytics

 Your AI Assistant will work 24/7/365 and never take a break or have a day off sick

 The AI Assistant politely communicates and relentlessly pursues lead prospects like nothing seen before

 The AI technology interprets responses and acts accordingly, it's also working tirelessly to get the messages through in a
world of black lists

 Imagine not having to worry about making sure you make the most of every lead you worked hard to get

Autonomous AI

Are you worried about 'Installation Disruption'? If so, it's almost non-existent.

The process of installation is simple from the dealer's point of view. We do all the heavy 
lifting in the background.

All we need is an introduction with key staff and some names and roles and 
responsibilities.

Sales teams follow the same process of engagement.

Sales teams respond to the additional leads the system provides and slowly get to know 
their new AI workmate!

https://www.xaxis.com/ 
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According to Harvard Business Review8, customer experience is 
the sum totality of how customers engage with your company 
and brand, not just in a snapshot in time, but throughout the 
entire arc of being a customer. In today’s digital age, many 
businesses are seeking innovative technology to attract and 
retain customers.

The use of chatbots — computer programs that simulate 
human conversation — can have a tremendous impact on 
customer experience. Chatbot services are a type of 
autonomous AI, enabling customers to interact with your 
company and complete transactions without the need for 
human intervention.

According to eConsultancy9, here are a few examples of robots 
and chatbots in use:

• Hilton Hotels have started using robots to assist with their 
customer service experiences. The first Watson-enabled
robot concierge in the hospitality industry10, “Connie”
informs guests on local tourist attractions, dining
recommendations and hotel features and amenities.
The more guests Connie interacts with, the more she
learns about how to assist customers.

Customer Experience
• Another example is The North Face's bot, which recreates

the store experience online by asking users, “Hi! Can I help 
you shop for a jacket today?” The bot then asks where and
when you will be using the jacket, before coupling that
information with weather predictions and other data to help
you select the best jacket.

Here’s what today’s chatbots can do for marketers:

Drive interaction with your product
Customer churn is directly related to user engagement - the 
more a customer interacts with your product or service, the 
less likely they are to churn. To help ensure users stay engaged 
with your product(s), chatbots can periodically check in, ask 
if they need help, and provide answers to basic questions.

Provide 24/7 customer service
When researching a product or service online, people often 
expect an immediate response from businesses. By deploying 
chatbots as the first line of contact for customer inquiries, 
they can answer frequently asked questions, book 
appointments, and even help customers make purchases at 
any time of the day.

Autonomous AI

https://www.workfusion.com/chatbots 
https://www.thenorthface.com/xps
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Nurturing leads is critical to discovering which leads are 
qualified and ready to hand over to sales. Performing this 
step helps ensure that salespeople focus on leads that are 
ready to engage in the sales process. But at what point are 
leads considered qualified and ready to be passed to sales? 
Implementing lead scoring methods is far from an exact 
science and requires each company to develop their  
own formula. 

Companies with large lead volumes are increasingly relying on 
AI to automate the lead engagement process and maximize 
their ROI on generated leads. Conversational AI technology, 
which incorporates machine learning, natural language 
processing, and natural language generation, has the ability to 
contact and engage leads in two-way conversations. 

This type of autonomous AI interacts with people in a 
human-like way, asking qualifying questions to discover the 
lead’s level of interest. In addition to sending personalized 
messages, these AI-driven ‘assistants’ can interpret responses 
and answer with relevant information. Once a lead indicates 
interest or intent to purchase, the AI assistant alerts a 
salesperson to take over. 

Lead Engagement

Conversica is the only provider of lead engagement software for marketing and 
sales organizations powered by artificial intelligence.  
Visit Auto Digital Solutions P/L - Your Australian connection
http://www.autodigitalsolutions.com.au/conversica 

Lead Engagement

Autonomous AI

Here’s what AI can do for lead engagement:

Align marketing and sales

A common complaint for marketers is that sales is not following 
up with all inbound leads. Conversely, salespeople are 
frustrated at the quality of leads and believe a number of those 
leads are not pursuing. By implementing an automated lead 
engagement solution, every lead is contacted and only qualified 
leads are passed to the sales team. 

Focus on higher-value work
AI-driven lead engagement software can obtain important 
information such as phone number, best time to call, and 
purchase requirements, and automatically enters this 
information into the company’s CRM or sales automation 
software. This enables both marketers and salespeople to focus 
on ABM strategies and higher-value work. 

Gain insights on lead and sales performance
Automating the lead engagement process provides visibility 
into sales and marketing activity. Marketers can objectively 
compare lead sources based on conversations, engagement 
rates and sales appointments set, while sales operations can 
track follow-up and performance of each salesperson.  
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Summary
Artificial intelligence is already transforming today’s businesses, helping marketers:

Working with your team your AI Sales 
Assistant will help engage, nurture and 
cultivate the relationship with your prospects 
at every stage in the lead cycle to provide 
more sales opportunities.

As manual tasks are automated intelligently and optimized with the power of huge data 
sets, marketing transforms itself into a smarter and more efficient function, able to 
deliver higher conversion rates and revenue to the business.

If you are looking to supercharge your lead engagement efforts with artificial intelligence, 
please contact Conversica.



About Conversica

Conversica is the leader in AI-powered business conversations and the only provider of AI-driven lead engagement software 
for marketing and sales organizations.

The flagship Conversica® AI Sales Assistant helps companies find and secure customers more quickly and efficiently by 
automatically contacting, engaging, qualifying and following up with leads via natural, two-way email conversations.

Used by more than 1400 companies worldwide, Conversica’s sales assistants are built on a proven AI platform integrating 
natural language processing (NLP), natural language generation (NLG), and machine learning (ML) capabilities.

Recognized by Gartner as a Cool Vendor, Conversica is a portfolio company of Providence Strategic Growth, Kennet Partners 
and Toba Capital and is headquartered in Foster City, California. 

To learn more about Conversica visit Auto Digital Solutions P/L web site. For a live demo fill in the form at 
the bottom of the Conversica page to arrange your remote or on-site viewing. 
http://www.autodigitalsolutions.com.au/conversica

© Conversica, Inc. All rights reserved.
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